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Survey of high school students' attitudes towards social media use and changing attitudes through 
interaction with undergraduate students, in the Service-Learning Program. 

*

Akitoshi TOMITA 

Abstract  

In this study, undergraduate students provided social media literacy education to high school students through 

the Service-Learning Program at Kansai University of International Studies. In the study, undergraduate students 

deepened their own knowledge of social media and engaged in discussions with high school students twice. The 

results showed that repeated discussions increased students' anxiety when using social media. The results showed 

that the students' knowledge of social media use also increased. It’s suggesting that their anxiety was caused by 

their understanding of social media and their knowledge of literacy. 
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LINE 99 Instagram 87 % YouTube 97 %

, Twitter 76 % TikTok 77 %

LINE 67 % 34 % Instagram 77 % 64 %

LINE 96 % Instagram 77 %

Instagram 63 % 56 %

LINE 24 % 16 % Instagram 19 %

1 2
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1

2

1 2

1 F(2, 203) = 6.89, p

= .001 p
2 = 0.64

F(2, 202) = 3.97, p = .020 p
2 = 0.38

2

F(2, 185) = 8.88, p < .001 p
2 = 

0.88 1 2
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WhatsApp Clubhouse GREE Mobage
LINE Twitter Facebook Instagram Snapchat TikTok Pinterest Youtube Showroom 17Live Pixiv Discord. mixi Twich
99 % 76 % 16 % 87 % 27 % 77 % 26 % 97 % 17 % 7 % 3 % 16 % 27 % 24 % 1 % 1 % 17 %

(69/70) (53/70) (11/70) (61/70) (19/70) (54/70) (18/70) (68/70) (12/70) (5/70) (2/70) ##### (19/70) (17/70) (1/70) (1/70) (12/70)

67% 37% 4% 77% 1% 27% 1% 4% 0% 0% 0% 1% 10% 9% 1% 0% 4%

(47/70) (26/70) (3/70) (54/70) (1/70) (19/70) (1/70) (3/70) (0/70) (0/70) (0/70) (1/70) (7/70) (6/70) (1/70) (0/70) (3/70)

97% 3% 0% 47% 0% 1% 0% 0% 0% 0% 0% 0% 9% 16% 0% 0% 3%
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34% 6% 1% 64% 1% 11% 0% 0% 0% 0% 0% 0% 1% 3% 0% 0% 0%
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96% 21% 3% 77% 1% 4% 0% 0% 0% 0% 0% 0% 4% 10% 1% 0% 0%

(67/70) (15/70) (2/70) (54/70) (1/70) (3/70) (0/70) (0/70) (0/70) (0/70) (0/70) (0/70) (3/70) (7/70) (1/70) (0/70) (0/70)

24% 24% 1% 63% 0% 13% 0% 0% 0% 0% 0% 1% 1% 3% 0% 0% 3%

(17/70) (17/70) (1/70) (44/70) (0/70) (9/70) (0/70) (0/70) (0/70) (0/70) (0/70) (1/70) (1/70) (2/70) (0/70) (0/70) (2/70)

16% 26% 0% 56% 0% 9% 0% 4% 1% 0% 0% 1% 0% 6% 1% 0% 1%

(11/70) (18/70) (0/70) (39/70) (0/70) (6/70) (0/70) (3/70) (1/70) (0/70) (0/70) (1/70) (0/70) (4/70) (1/70) (0/70) (1/70)

1% 17% 16% 3% 10% 7% 1% 0% 1% 3% 0% 0% 16% 1% 1% 1% 6%

(1/70) (12/70) (11/70) (2/70) (7/70) (5/70) (1/70) (0/70) (1/70) (2/70) (0/70) (0/70) (11/70) (1/70) (1/70) (1/70) (4/70)

3% 9% 1% 19% 0% 3% 0% 0% 1% 0% 0% 0% 0% 0% 0% 0% 1%

(2/70) (6/70) (1/70) (13/70) (0/70) (2/70) (0/70) (0/70) (1/70) (0/70) (0/70) (0/70) (0/70) (0/70) (0/70) (0/70) (1/70)
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